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ABSTRACT: Social media is an effective communication channel for digital
marketing. This study analyzes the influencing factors of users that affect the buying
decisions of other users on social networks. In addition, the study also proposes a method
to digitize influent factors for building a management system of influencers marketing
campaigns based on data collected from information on social networks. The research
results show that influent factors include amplification factors to spread information on
social networks, the passion point for the brand and the ability to create content in the posts
of the user. From there, they are applied to build an ADVO system that includes
comprehensive management functions for an influencer marketing campaign on social
media networks.

Keywords: Influencer marketing, information propagation, passion point, content
creation, digital marketing.

TOM TAT: Mang xa hoi la kénh rmyé‘n théng hiéu qua cho viéc tiép thi ky thudt so.
Nghién cieu nay phan tich cdc yéu té vé su anh huéng ciia mét nguoi diing dén quyet dmh
mua hang cua Lac khan g:a ho trén mang xa héi. Bén canh do, nghién ciru ciing dé xudt
phirong phdp s6 héa cac yéu té anh hwomg nay dé xay dung hé quan Iy chién dich tiép thi sir
dung nguwoi anh hwong. Két qua nghién ciru cho thdy cdc yéu té anh huong bao gém viéc
ddanh gid kha ndng lan truyén thong tin ciia mot nguoi ding trén mang xa héi, mire do yéu
thich doi véi thwong hiéu va kha ndng tao ngi dung trong cde bai dang ciia nguwdi dimg. Tie
do, hé thong ADVO duoc xdy dung bao gom cdc chirc ndng quan Iy toan dién mét chién
dich tiép thi sir dung nguoi anh huong trén mang xa héi.

Tiv khéa: Tiép thi sir dung nguwdi anh huong, lan truyén thong tin, sie yéu thich san
phdm, sdng tao néi dung, tiép thi ky thudt sé.

1. GIOI THIEU va Chaney dinh nghia ring s-commerce 12
Mang xa hoi 1a kénh truyén théng hiéu  giai phap st dung mang x3 hoi 1a nén tang
qua cho viéc tiép thi k¥ thuat s6. Mardsen x4y dung cong dong, gidi thiéu san pham
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va thuc ddy hanh vi mua hang cia ngudi
dung trong trong qua trinh ho dang sir dung
mang x3 hoi [3]. Vi vy, cac giai phap tiép
thi s6 (digital marketing) huéng dén viéc
lan toa thong tin san pham trong thoi gian
dién ra chién dich tiép thi dén ngudi ding
mot cach nhanh nhét [4].

Trong s-commerce, tiép thi s dung
nguoi anh huong (influencer marketing) 1a
mot hinh thic tiép thi k¥ thuat s6 sir dung
ph6 bién trén mang xd hoéi [S]. Trong
phuong thirc nay, nhitng ngudi anh huong
(influencer) s& lan truyén tiéng néi cua ho
thong qua cac kénh mang xa hdi véi ndi
dung hoéc la do nhan hang bién soan trudc
hodc do nguoi anh hudng tu viét theo cach
cua ho. Nguot anh hudng la nhitng nguoi
¢6 thé thu hit nhiéu nguoi khac va nhén
dugc mot luong 16n tuong tac tir cac nguoi
dung khac. Do do, nguoi anh huong giup
cho mot thuong hiéu /san pham tiép can dén
khach hang muc tiéu mét cach dé dang va
nhanh chong.

Theo s6 lidu cua Anymind [1], tai Viét
Nam, cdc ngudi anh hudng da sé & dang
micro-influencers (35.65%) la nhiing
ngudi c¢6 sé luong ngudi theo ddi trong
khoang tir 10,000 dén 100,000 va da s6 ho
hoat dong trén nén tang Facebook (45%).
Vi vy, Facebook chiém 79.1% chién dich
tiép thi st dung ngudi anh huéng duogce thuce
hién tai Viét Nam. Hon thé nita, nhiéu
khach hang tin tuéng vao cac binh luin
(review) cua cac nguoi dung anh huong, do
d6 hiéu qua ctia mét chién dich tiép thi anh
huéng c6 thé 1én téi 6 1an so véi chi phi
chay chién dich [5].

Trong nghién cru nay, chung toi s&

khao sat nguoi ding trén mang xa hoi dé
phan tich cac yéu t6 anh huéng cta nhitng
ngudi anh huong tic dong dén quyét dinh
mua cua khach hang trén mang xa hoi.
Chung t6i ciing xay dung céac giai phap dé
s6 héa cac yéu td anh huong di dwoc nghién
ciu: Kha ning lan truyén thong tin
(Amplification Factor), mirc d6 yéu thich
san pham cta nguoi ding (Passion Point),
va kha nang tao ndi dung cua ngudi dung
(Content Creation). Cac yéu t6 nay duoc
xac dinh dga vao dir li¢u va céc twong tac
cua nguoi dung trén mang xa héi. Tu do,
xdy dyng hé théng ADVO bao gbém cac
chirc ning quan ly toan dién mot chién dich
tiép thi sir dung ngudi anh huong trén mang
xa hoi.

Nghién ctru trong bai bao nay la sy mo
rong cua nghién ctu trong [2]. Trong
nghién ciru nay, chiing t6i tién hanh viéc
khao sat khach hang trong thuc té dé danh
gia su anh huong ctia cac yéu t6 dén quyét
dinh mua cua khach hang trén mang xa hoi,
dic biét 12 cac yéu t6 vé su lan truyén thong
tin, sy yéu thich san pham va kha nang sang
tao ndi dung. Tir d6, ching t6i dé xuat va
xdy dung kién trac cua hé thong quan ly
chién dich tiép thi trén mang xa hdi véi cac
chuc nang xac dinh ngudi anh huong va
quan tri cc chién dich tiép thi st dung
ngudi anh huéng.
2.CACNGHIEN CUU LIEN QUAN

Tiép thi ngudi anh hudng (influencer
marketing) su dung nhitng nguoi cé anh
huéng dé lan truyén thong tin cia mot
thuong hiéu cu thé trén mang xa hoi. Néu
bai dang cta nhitng ngudi anh huong co
chat lugng cao, bai dang d6 cta ho sé& hap



dan hon va tac dong dén d6i twong muc tiéu
hi¢u qua hon.

Cac yéu t6 nhu su hép dan, d6 tin cay,
chuyén mén 12 nhitng yéu t6 quan trong tac
dong dén nhan thirc cia khach hang [8]
trong tiép thi k¥ thuat s, dic biét 1a céc yéu
t6 vé san pham tac dong dén quyét dinh mua
sam ctia khach hang va nhiing nguoi dang
theo doi cac ngudi anh hudng do [9].

Mot ngudi diang trén mang xa hdi ¢6 s6
lugng ngudi theo ddi cao din dén ngudi d6
s& c6 mirc d6 ndi tiéng cao va sau d6 s& la
kha nang dugc yéu thich cao hon [10]. Tuy
nhién, diéu nay khong ddng nghia vai viée
y kién clia ngudi ¢6 anh huong s& ludn co
gi tri cao. Audrezet va cong su cho ring
nhiing nguoi anh hudng can phai thé hién
va duy tri sy dam mé cua ho trong linh vuyec,
dong thoi can phai thé hién sy khach quan
trong viéc danh gia [11]. Khi d6, ho méi co
thé duy tri su theo ddi ciia ngudi ding cling
vé1 su thanh cong trong viée lan téa thong
tin dén cac ddi twong muc tiéu.

Sy tuong tac voi thuong hiéu lam tang
gi4 tri ky vong cua thwong hiéu va diéu nay
anh huéng dén quyét dinh mua cac thuong
hiéu dugc dé xuit tr cac influencers.
Hughes va cong sy duara két luan rz‘ing noi
dung cua cic bai dang tic dong dén mirc do
tuong tac vdi cac thuong hi¢u trén mang xa
héi1 va dap ing muc tiéu quang cdo cua cac
chién dich tiép thi[12].

Diém yéu thich 1a gia tri xac dinh mirc
do yéu thich thuong hiéu cua ngudi dung.
Nghién ctru trong [13] da xac dinh gia tri
nay bang cich sir dung mot sd gia tri trén
céc bai viét ciia nguoi dung lién quan dén
mot thuong hidu nhét dinh, chéng han nhu
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tong s6 bai ding vé thuong hiéu d6 va mic
trung binh cua cac twong tic véi moi bai
viét. Tuy nhién, su tich cyc hoat dong cua
ngudi dung trén mang xa hoi chua dugc dé
cap trong nghién ctru do.

Céc phuong phép hién tai hudéng dén
viéc dénh gia kha nang lan truyén thong tin
trén mang xa hoi, nhung ching chua két
hop véi viée danh gia sy yéu thich cuia mot
nguoi ding d6i véi mot thuong hiéu ciing
nhu danh gia kha nang tao ndi dung trong
cac baidang.

Vé mat ung dung, cac san phé"im hd tro
cho viéc tiép thi anh huong déu c6 nhiing
han ché: Kha nang danh gia d6 hiéu qua cua
nguoianh huong con kha don gian, so luoc,
chu yéu dya vao céac lugt tuong dbi voi
ngudi ding, chwa phén tich chi tiét vao thai
dé, tinh cam cua ngudi dang dbi véi nhan
hang. Da s6 d6i twong ngudi anh huong
thuéc phan khuc ngudi ndi tiéng
(Celebrities) hodic ngudi dan diu xu huéng
thi treong (Key Opinion Leader - KOL),
chua phat hién duoc cdc minor influencers,
do do tinh hiéu qua cua viéc tiép thi chua
dat sy toi wu.

3. YEU TO ANH HUONG DEN TIEP
THISUDUNG NGUOIANH HUONG
3.1. M6 hinh tic djng cia nguoi diung
trén mang xa hdi anh hwéng dén quyét
dinh mua hang

Kha ning lan truyén thong tin cia
ngudi anh hudng gitip cho chién dich tiép thi
c6 thé lan toa dén cac khach hang, dac biét 1a
cac khach hang muc ticu [4]. Bén canh do,
su yéu thich vo1 thuong hiéu tao cho nguoi
anh huong c6 xu hudng tao ra cac bai dang
chat lugng dé thu hut cac khan gia ctia ho
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theo ddi [13]. Noi dung hap dan trong cac
bai dang cling tic dong dén viéc kich thichra
quyét dinh mua hang cta khach hang [14].
Vi vay, céc yéu t6 vé kha nang lan truyén
théng tin, su yéu thich san phdm va kha ning
tao ndi dung cia nguoi dung dong vai tro
can thiét cho viéc quyét dinh mua hang cua
céc khach hang trong cac chién dich tiép thi
st dung nguo1 danh huong.

e Do luong kha ndng lan truyén thong
tin (amplification factors): ddy 1a cc chi s
dé do luong muc do lan toa thong tin cia
nguoidung trén mang xa hoi.

e Su yéu thich (passion point): day la

Kha nang lan truyén
théng tin

chi s do luomg su yéu thich cia ngudi diung
dbi véi mot thuong hi¢u.

e Kha nang tao noi dung (content
creation): chi s6 do luong chat lugng tao
ndi dung cua ngudi dung.

Hinh 1 trinh bay m6 hinh nghién ciru
céc yéu to anh huéng dén quyét dinh mua
hang trong chién dich tiép thi sir dung ngudi
anh huéng. Cac yéu t6 nay dé danh gia mot
ngudi anh huong trén mang x3 hdi. Cac yéu
t6 gitip cho viéc x4c dinh cic ngudi anh
huong phit hop véi chién dich tiép thi mot
san pham hay mét thuong higu nhét dinh.

Su yéu thich déi véi
thuwong higu

Tiép thi sir dung
nguoi anh
hwéng

Quyét dinh
mua hang

Kha nang tao
ndi dung

Hinh 1. Cac yéu t6 tac dong dén quyét dinh mua hang trong chién dich
tiép thi sr dung ngudi anh huong.

3.2. Panh gia tic dong cac yéu to dén
quyét dinh mua ciia khach hang

Trong muc nay, chung tdi trinh bay
viéc thiét ké khao sat dé danh gia tic dong
ctia cac yéu té tac dong ddi vai quyét dinh
mua hang cua nguoi dung thong qua hinh
thirc tiép thi sit dung ngudi anh huéng. Cac
yéu t6 nay gom kha nang lan truyén thong
tin, sy yéu thich san phfim va kha nang tao
ndidung cua nguoi dung.

3.2.1. Cdc bién khdo sdt cho cdc yéu té anh
huong

Bo cau hoi khao sat dugce xdy dung dé
danh gi4 su tac dong cua cac yéu t6 vé kha
ning lan truyén thong tin, su yéu thich d6i
vé1 thuong hi¢u va kha nang sang tao ndi
dung dbi véi quyét dinh mua hang cua
nguoi ding. Cau tric cia bd cau hoi khao
st thiét ké nhu trong Bang 1:



TCKH&CN, 23.(04), 2023

Bang 1. Cac ndi dung trong b cau hoi khao sat

STT N¢i dung Bién
A Yéu t6 lan téa théng tin
1 Tén suit ngudi ding sir dung mang x3 hoi. LEL
2 Thoéng tin tir nguoi theo ddi voi nguoi anh hudng. LT3
3 Su hiru ich cua thong tin nhéan dugc tir ngudi anh huong. LT3
B Yéu to vé micc dp yéu thich sin phim
4 Chat luong bai danh gia cua nguoi anh huong. YTI
5 Su am hiéu cua ngudi anh huéng trong linh vye. YT2
6 Tan suét dang céc ndi dung lién quan trong linh vue. YT3
C Noéi dung bai dang
7 Sy thu hat cta ndi dung. NDI
g Sl_‘r.chjnh xéc clia cac thong tin duge cung cép trong cac ND2
bai dang,
9 Su hiéu biét vé san pham thong qua ndi dung bai dang. ND3
D Quyét dinh mua hang
10 Dich vu cua san phém. Qbl
11 Chinh séach giao hang. Qb2
12 | Thong tin dat hang cua san pham. Qb3
Céc cau hoi khao sat duge thiét 1ap
dua trén cac ndi dung nay. Tién hanh
viéc khao sat doi vai cac doi tuong khach
hang trén mang xa hoi. D6 1 gier
3.2.2. Két qua khdo st D
Khao sat da duoc thuc hién vdi 134 m Trén 5 gio
nguoi dung trén mang xa hdi vé viéc céc
yéu t6 anh huong dén quyét dinh mua
hang cua ho, véi 52 nam (39%) va 79 ni

(60%) va 02 nguoi cd gioil tinh khac
(1%). Ti 1& vé thoi gian st dung mang x3
hoi mdi ngdy clia ngudi ding nhu Hinh 2.

Trong tép khach hang duogc khao sat,
da s nguoi dung sir dung tir 3-5 gio hoic

Hinh 2. Ti 1¢ v thoi gian st dung mang
x3 hoi mdi ngdy clia nguoi ding.
trén 5 gio mdi ngay dé s dung mang xa
hoi. Két qua khao sat thé hién su twong
quan gitra cac bién nhu trong Bang 2.
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Bang 2. Su turong quan gitra cc bién khao sat

LTI | LT2 | LT3 | YT1 | YT2 | YT3 | NDI | ND2 | ND3 | Obl | OD2 | OD3
LT1 | 1.00
LT2 | 0.14 | 1.00
LT3 | 0.10 | 0.47 | 1.00
YT1 | 0.01 | 0.24 | 0.48 | 1.00
YT2 | 0.16 | 0.34 | 0.34 | 0.41 | 1.00
YT3 | 0.14 | 042 | 031 | 0.36 | 0.48 | 1.00
ND1 | 0.12 [ 035 | 0.41 | 0.52 | 0.41 | 0.53 | 1.00
ND2 | 0.12 | 0.35 | 0.41 | 0.52 | 0.41 | 0.53 | 1.00 | 1.00
ND3 | 0.16 | 0.37 | 0.38 | 0.46 | 0.30 | 0.31 | 0.54 | 0.54 | 1.00
Qb1 | 0.07 | 0.44 | 0.22 | 0.20 | 0.33 | 0.35 | 0.31 | 0.31 | 0.22 | 1.00
Qb2 | 0.09 | 0.36 | 0.12 | 0.10 | 0.27 | 0.34 | 0.26 | 0.26 | 0.17 | 0.78 | 1.00
Qb3 | 0.04 | 0.30 | 0.08 | 0.14 | 0.26 | 0.27 | 0.21 | 0.21 | 0.23 | 0.69 | 0.59 | 1.00

Céc bién quan sit c¢6 tuong quan
mang gia tri duong véi cac bién cua yéu
t6 quyét dinh mua. Pidu ndy c6 nghia céc
yéu to vé kha nang lan truyén thong tin,
su yéu thich cua nguoi dung ddi voi
thuong hi¢u va kha nang tao ndi dung thu
hit ngudi doc ¢ mdi quan hé ddng thuan
véi yéu t6 quyét dinh mua cta khéach
hang. Trong muc tiép theo, nghién ctru s&
trinh bay phuong phép do luong cac yéu
t6 vé su lan truyén thong tin, su yéu thich
va kha nang tao ndi dung dya trén co so
dit li¢u va thong tin duge thu thap tu
mang xa hoi.

4. BIEU DIEN THONG TIN CAC
YEU TO ANH HUONG TREN MANG
XA HOI

Trong muc nay, ching toi trinh bay
giai phap s6 hoa dé do ludong cac yéu tb
anh hudéng dén quyét dinh ngudi mua: sy
lan truyén théng tin, su yéu thich véi
thuong hi¢u va kha nang sang tao noi
dung. Phuong phap nay da dugc trinh bay

10

trong [2, 13, 15].
4.1. Céu tric lvu triv théng tin ngudi
dung trén mang xa hoi

Dinh nghia 4.1. Thong tin nguoi
dung trén mang xa hoi duoc biéu dién
nhu sau: (Users, Posts, Rel)

Trong d6, Users la tdp hop cac
nguoi dung, Posts la tap hop cac bai post
va Rel 1a tip hop quan hé giita cac ddi
tuong trén mang xa hoi.

MOi nguoi ding « € Users 1a mot bo:

u = (Prof, ListPost, ListFr, ListFollow)

e Prof: Luu trit cac thong tin cd nhan
cua nguoi dung.

e ListPost = [p1,...,px]: Danh sach cac
bai posts p; € Posts va c6 lién quan
dén nguoi dung u (i =1...n).

e ListFr = [fi,...,/m]: Danh sach cac
nguol dung fj c6 quan hé ban be
voi nguoi dung w (j=1...m).

e ListFollow = [l,..., I;]: Danh sach
cac nguoi dung /i cd theo doi
nguoidung u (k=1...q).



Mobi bai post p € Posts 1a mot bd
gdm 6 thanh phan:
p = (Cont, Seeder, 0, React, Share, Com)
Cont: M ta ndi dung bai post p.
Seed € Users: Nguoi tao ra bai post p.
6 € Time: Thoi diém ding bai post.
React: Tap hop nguoi dung cung vaéi
thoi diém phan tng voi bat post p.
Share: Tap hop nguoi dung chia sé
bai post p.
Com: tap hop nguoi dung binh luan
bai post p.
4.2. Kha ning lan truyén théng tin
(Amplification Factor)
Véi mdi ngudi dung c6 anh hudng,

céc lugt tuong tac trén mdi bai ding cua
ho 1a mot yéu t6 hiru ich trong viéc danh
gia hiéu qua cua nguoi dung d6. Hon nira,
boi vi mot chién dich tiép thi chi duoc
chay trong khoang thoi gian, nén sbé
luong twong tac can phai dugc wéc tinh
trong thoi gian xac dinh.

Dinh nghia 4.2. (Trung binh luot
tuwong tdc) Trung binh tuong tac voi mdi
bai dang cua nguoi dung  trong khoang
thoi gian & dugc xac dinh nhu sau:

PIPRIAC)
AVI” (6) — peu LisiPost .
card(u.ListPost) (1)
Trong do:
SP,(5)= ), card(l(5))
v shared post p (2)

vol 1,(0) la tap hop cac nguoi dung
tuong tac voi bai dang p trong khoang
thoi gian & ké tir khi bai viét p duoc ding
tai thoi diém p.0
4.3. Mitc d6 yéu thich d6i véi mét
thwong hiéu (passion point)
Do do yéu thich danh gia sy yéu
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thich ciia mot nguodi dung d6i véi mot
thuong hiéu hay san pham (goi chung la
san pham).

Trong thuc té, néu mot ngudi yéu
thich san pham, ho s& thudong xuyén chia sé
cac thong tin, ndi dung lién quan dén san
pham d6 trén nén tang mang xa hoi. Vi vay,
nguoi dung sé c6 nhitng hoat dong tich cuc
trén mang xa hi voi san phém dé, cuthé 1a
ho s& thuong viét nhirng bai post mang tinh
tich cuc vd1 san phém. Ngoai ra, d do nay
cling dugc xac dinh dya trén céc yéu té:
téng sb bai post, cac bai post mang y nghia
tich cyc v6i san pham, sy nang dong cua
nguoi ding d6i v6i san pham, trung binh
lugt twong tac véi mdi bai post.

Pinh nghia 4.3. [13] (Muc dj yéu
thich). Cho mot nguoi dung v € Users, va
mot san pham X.

(a) Diém xép hang ctia nguoi ding u
vGi san pham X:
2

p +_— 2
, 2n, _z |pl-p) =z
ranking , (1) = 2= 3 (n )Jrﬁ (3)
l+=—  1+= ! ’
H, n,
Trong do:
n ; 4
p =—% @ xac suat,
n

nx= Téng s6 bai post tich cuc cua
nguoi ding u véi san pham X.

n. = Tong s6 bai post clia ngudi dung u,

z: wéc lugng ctia phan phdi chuan.

(b) B do dinh gid sy yéu thich
(passion point) cua nguoi dung # voi san
pham X dugc x4c dinh theo cong thic sau:
Passion, (u) = ;—X *(ranking , () + log(n,)) (4)

day

VOl nday = TOng s6 ngay thyc hién bao céo.

11
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4.4. Kha ning tao ndi dung bai viét
(content creation score)

N6i dung vé san pham trong tiép thi
1a ciu ndi giita san phdm va khach hang.
Do do, su thu hat boi cac bai vidt thong
tin chi tiét s& khién né tré nén hap din hon
d6i voi khach hang, dic biét 1a cac khach
hang muc tiéu. Kha ning tao bai viét tdt 1a
mot thong s6 hitu ich dé do lvong mirc do
anh hudéng cua ngudi dung, duge goi 1a
diém séng tao ndi dung. Trong muc niy,
ching t6i s& d& xudt modt phuwong phap
danh gia chédt lwong cia bai viét. Trong
thue té, khi danh gid chat luong bai viét,
can phai loai trir cac bai ding khong mang
y nghia nhung né van giy su quan tim
dén nguoi khac vi su ndi tiéng ciia nguoi
dung. M6t bai dang duoc goi la khéng co
y nghia néu tong sb tir cia né nho hon s6
lugng tir trung binh trong méi bai dang.

Cho mot bai dang p € Posts, ki hi¢u:

e words(p): S6 lugng tir trong bai post
p- ¢

® wordspes(p): SO lugng tur tich cuc
trong bai post p.

Pinh nghia 4.4. [15] (Chat luwong bai
dang) Cho mot nguodi dung u € Users
trén mang xa hoi.

(a) SO lugng tir trung binh trong mdi
bai dang cua nguoi dung u la:

Z words(p)

.__ peu ListPost

w:
card(u.ListPost) (5)

(b) Chét lugng bai ding cua nguoi
dung u, Qual (u), dugce xéc dinh nhu sau:
words . (p,)

P, eu. ListPast W(?P'd.s‘ (p;.- }
Qua;’ (H) 15 words{ p, 1z

card(A) (6)
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voi A:={p, €u.ListPost | words(p,) > w}
Dinh nghia 4.5. (D¢ do kha nang
tao ngi dung bai viét) Cho mot ngudi
dung # € U va mdt nhan hang X. B§ do
kha ning tao ndi dung bai viét vé san
phim X coa nguoi ding u, ky hiéu
Contx(u), dugc xac dinh nhu sau:

Contx(u). = log(Qual(u)) + Passionx(u) (7)

voi, Passionx(u) va Qual(u) lan luot

duoc xac dinh béi cong thuce (4) va (6).

Coéng thire (7) két hop d6 do su yéu
thich va danh gia chit luong bai viét. Néu
ngudi dung yéu thich san pham X, gia tri
Passionx(u) s€ tang, khi do, nguoi dung
c6 xu hudng tao nhitng bai viét c6 chit
lugng t6t vé& san phém X. Bén canh 4o,
Qual(u) duge xac dinh dya trén sb tir tich
cyc trong bai viét, vi vay gia tri cua yéu
td nay trong cong thic (7) s& loai bo vige
1ap lai céc tir trong céc bai ding, thé hién
kha nang ding to ngit phong phl trong
viéce viét bai ctia ngudi dung.
5. HE THONG QUAN TRI CHIEN
DICH TIEP THI TREN MANG XA
HOI SU DUNG NGUOI ANH
HUONG

Trong muc nay, ching t61 trinh bay
h¢ thong quan 1y cho mét chién dich tiép
thi nguoi anh hudng trén mang xa hoi,
dugc goi 12 hé théng ADVO. Bén canh,
hoat dong ciia mot hé thong quan 1y, hé
thdng nay con 13 nén tang hd trg cic
doanh nghiép trién khai cic hoat dong
thuwong mai va xay dung cong dong khéach
hang ctia minh. Hé thdng phét hién nhiing
ngudi ¢6 anh huong tiém nang ddi voéi
thuong hiéu dya trén cac d6 do: su lan téa
thong tin cua ngudi dung, sy yéu thich



cua nguoi dung véi thuong hiéu va kha
nang sang tao ndi dung. Hé théng ADVO
da duoc thir nghiém théng qua cac chién
dich tiép thi ¢6 anh hudng trong thuc té
va nhan dugc két qua thir nghiém tich cuc
tu khach hang.
5.1. Céac chirc niing cia hé thong

T tdp hop nhitng nguoi tiéu dung
da dugc xac dinh cua thuong hi¢u, hé
thong ADVO s& dugc thiét lap dé tw dong
thu thap dir liéu trén mang xa héi mot
cach phu hgp. D liéu dugc thu thap
thong tin trong khoang thoi gian xéac dinh.
Dua trén thong tin dit liéu thu thap duoc,
hé théng tinh toan gia tri cac d6 do dé
phat hién nhitng ngudi ¢6 anh hudng tiém
nang dbi voi thuong hiéu. Cac do do nay
gbm: sy lan téa thong tin ctia nguoi ding,
su yé€u thich ctua nguoi dung voi thuong
hiéu va kha nang sang tao ndi dung. H¢
théng c6 thé tinh sy lan truyén théng tin
cho méi ngudi ¢é anh hudng va xac dinh
s lan nhap vao céc twong tic, ty 1&
chuyén d6i ciia cac nhap chudt va don dat
hang ciing nhu doanh thu. Hé thdng ¢
thé tao ra mét bo céo cubi cing cho
chién dich véi hinh anh dir liéu cua két
qua. Kién tric cua hé théng quan 1y nay
nhu Hinh 3. Hé théng ADVO bao gdém
hai nén tang chinh: AdvoBiz va AdvoNet.

(%) social-commerce engine as a service

Hinh 3. Chirc ning cia Hé thong ADVO
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AdvoBiz: Nén tang hd tro cac doanh
nghiép trién khai cic hoat déng thuong
mai cua ho. N6 dugc st dung dé thu thap
dit liéu trén mang x3 hdi. AdvoBiz la
mot cong cu dé quan Iy cac chién dich
tiép thi anh huong. S& dung AdvoBiz,
thuong hiéu co thé tao va quan sat mot
chién dich.

Bén canh d6, AdvoBiz cling duoc
trang bi cong cu, goi la AdvoSight, dé
phan tich hanh vi cua nguoi dung trén
mang xi hoi. Hé thong do luong cac gia
tri dé phat hién nhitng ngudi anh huong
tiém ning d6i v6i mot thuong hiéu dé
chay chién dich tiép thi anh huong.
Nhitng do do bao gém viéc xac dinh
mirc d6 lan truyén théng tin trén mang
x4 hoi trong mot khoang thoi gian, diém
yéu thich ddi véi thuong hiéu va kha
ning tao ndi dung cua bai dang (diém
sang tao ndi dung). Chung 1a cic gia tri
dé danh gi4 tinh cam cia ngudi dung va
sy thu hut khan gia twong tac véi bai
dang ctuia nguoi dung.

AdvoNet: Day 1a nén tang gilp céc
thuong hi¢u xay dung cdng déng nguol
dung cling nhu nguoi anh hudng ting ho
ctia ho. Hé thong gitip t6i wu hoa gid tri
clia cong dong nguoi tng ho trén mang
xa hoi bang cach dinh hudng lan truyén
thong tin cua thuong hiéu mot cach
nhanh chéng.

Nén tan g AdvoNet dugc su dung dé
cac nguoi anh huong tham gia vao céac
chién dich cua nhan hang. Ho cé thé tim
kiém chién dich yéu thich va tham gia
chién dich, cling nhu x4c dinh san pham
mudn ban va khéi tao link ban hang ngay
trén AdvoNet. Hé théng ciing hd trg viét

13
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ndi dung ban hang va dang tai link ban
hang trén bat ky nén tang mang xa hoi
nao dé gia ting d6 phu cia mat hang
duogc ban. Hé thng gitip ngudi ding theo
dai doanh s6 ban hang mdi ngay trén ung
dung AdvoNet.
5.2. Cac hoat ddng ciia hé thong

Hé théng ADVO ¢6 mdt sd hoat
dong dé thiét 1ap cac chirc ning chinh. Hé
théng can tu dong thu thap dir ligu tu

mang xa hoi. Nhimg dir lieu do la tai
nguyén dé phat hién nhimg ngudi anh
huong cho tiép thi k¥ thuat s6. Bén canh
d6, hé théng phai c6 kha nang théng ké
két qua ctia mot chién dich tiép thi ¢6 anh
hudng va tryc quan hoa chung trén bang
quan ly chién dich. Bang 3 va Hinh 4
trinh bay cac giai doan va hoat dong cua
hé théng ADVO.

Bang 3. Hoat dong cua hé théng ADVO

Budce Hoat dong
Giai doan 1: X4c dinh ngwoi anh huwong
1 Vién hanh Crawling System
2 Thu thap dir liéu vé hoat dong trén mang xa hoi cua influencers
3 Trich xuat dir liéu vé hoat dong trén mang xa hoi cta influencers
4 Xac dinh gia tri diém s6 AF, PP, CC scores ung voi tap influencers
5 Tong hop dit lidu vao bao céo phén tich tinh phit hop véi nhin hang cua cac
influencers
6 Xem x¢ét cac influencers phu hgp
Giai doan 2: Thuec hién chién dich
7 Moi cac influencer tham gia AdvoNet; Huin luyén influencer st dung
AdvoNet
8 Tham gia AdvoNet site; Cung cip cac thong tin dé xac thuc

Ghi nhén thong tin xac thyc cia influencers

10 Duyét tai khoan cua influencers

1 Tao chién dich marketing;

Thém san pham vao chién dich; Thém influencers vao chién dich

12 Lua chon san ph'ﬁim phu hop;

Tao referral-link cua trang san phiam

13 Tao referral-link riéng cho tirng influencer

14 T ok
bai viét/comment

Tao ndi dung marketing trén mang xa hdi; Pinh kém referral-link vao

Tuong tac véi bai viet influencers;

15 i : 2 . X ooa :

Nhan vao referral-link dé xem/mua san pham trén e-commerce site
16 Cung cip céc chirc ning cén thiét dé consumers xem/mua san phim
17 Ghi nhén céc truy cap/giao dich do influencers mang dén;

Cung cap thong tin vé thu nhap tir h¢ théng Advo cho influencers

14
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18 Theo ddi thu nhap ca nhan
19 Nhén hoa hong

20 Ghi nhén cdc truy cap/giao dich san pham trén e-commerce site d6i véi san
pham trong chién dich

21 Theo do6i hi¢u qua cua influencers

Giai doan 3: Két thic chién dich
Tao céc bao cdo theo nhu cdu cua brands; Cung cp thong tin dé cai thién
cho cac chién dich sau

22

Brands Merchants Advo admin Crawling Engine Seoring Engine In fluancers Adva Engine - Advonet | Adve Engine - Advobiz Consumers E-commerce site

s

Cung chp danh sdch Vo hieh Thu nhdp di i v
e infusncers nhdn Crawiry System haat Emg Irén mang xi
héng quan tm ) nii eda influencers

|0

Trich st di 1 v
hogt diing fEn mang &
i el infencers

sh
PPRICCIAF i vng i tip
influencars

i

) ) Thng hop di ligu vao
Xemwétdanhsich | | bao e ghdn tich link
influencers phi hop phi hrp vi¥i nhar hang

cla cac influencers
[ M cic influercers ]
tham gia Advanst (Tha'ﬂ Lt Ghi nhn théeg i xic
Husdn Ly inflancers {:Lrg :;i:::!:hmgrg I thrcla 'rﬁm}
507 dyung Advoned !

Wik fra thing fn xéc
thine; Dyl B khodn

ki thém |nﬂ.|crt.ers

Tao chin dich
marketing,thém sin
pham vao chién dich

van chién cich wia influencers
[
]
Lyra £ s3n phém | .
phi: hop: Whdn lao | | Taoreferakink riéng
referal-ink odn i ch timy influsncers
{rang san phAm
R
Tieemg tc b vitt clia
P, dE— ,

Tgo ngi dung marsetng i sl e S ﬂﬂa?;en

"i".‘ ma"é’:?j.'ﬁ": 3‘“" refgral-ink of xemimua il ekt
kiR FRCrR K Ve 54N pham frén g
i viEcommert - cOMMsRITs *xEmimuz 58N phim

Ghi nndn cac
iruy chpigiao dich

cha influencers mang
ain, curg cap héng lin
v th rhp i hé théng

Adva cho influencers

Thecddifunhin |a
ol nhdn

Nbsin hea hing v

cuti méi fang Gl mhdn cac by
— canlgiac dich sin p‘|an‘
Thea di higu oua Irén e-cammerce she
clia infuensers — B v cac san pham
Ta0 cdc bac céo fec o6 trang chitn dich
nhus e ¢3a brands/ merksfing
H menchars; Curg oép

théng lin 6 ¢ theén cho
che chién djc sau

Review chién dich;

Lyga cgn lgi sén phiém,
tp infuencers cho cde [+
chién dich sau

@ ®

Hinh 4. Hoat dong cia Hé lhéng ADVO

6. KETLUAN mua ctia khach hang. Céc yéu t6 gém sy lan

Trong bai bao ndy, ching t6i da phan  truyén thong tin trén mang xa hoi, mic do
tich cac yéu té anh huéng ciia nguoi ding  yéu thich cta ngudi dung déi véi thuong
trén mang xa hoi tac dong dén quyét dinh  hiéu va kha niang sang tao ndi dung cua
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nguoi dung. Nghién ctru ciing da d¢ xuat
giai phap dé sé hoa viée do ludong cac yéu td
anh huong d6. Giai phap nay gitp t6 chirc
thong tin dir liéu va phén tich hanh vi cua
nguoidung trén mang xa hoi.

Dua trén cac yéu t anh huong duoc dé
xudt, nghién ctru ciing d3 xdy dung mot hé
théng quan tri cac chién dich tiép thi su
dung nguoi anh huong trén mang xa hoi.
Pay 1a mt cong cu hiru ich cho cac nha
quan ly trong viée theo dbi céc chién dich
tiép thi ctia ho. Thong qua hé thong quan tri
chién dich tiép thi, cic nha quan ly ciing c6
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